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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 

FY 2025/26 
 

 

1. Name of Project/Event 
 

 

 

 

2. Type of Organization (select one) 
 

 County 

 Municipal 

 Non-Profit Organization 

 Community Service Club, Church, etc. 

 501(c) 3 

 Other 
 

 

3. Sponsoring Organization 
 

Name of Organization  

Mailing Address  

 

 

4. Director of Project/Event 
 

Name & Title  

Contact Number(s)           

Email  
 

 

5. Project/Event Website Address 
 

 
 

 

6. Project/Event Category (select one) 
 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 

 Tourism Related Expenditures 
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7. Project/Event Timeline    

 

Beginning Date  

End Date  
 

 

8. Location of Project/Event 
 

 

 

 
 

9. Number of Employees   

 

Full-time  

Part-time  
 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 Yes   No 

 

If you answered yes, please check all that apply for advertising sources outside of Lexington 

County, and include the total number of each distributed. 
 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 

 Rack Cards   Complete  
Attachment A to 

provide additional 

details regarding ads in 
magazines, newspapers, 

radio, billboards, and 

websites. Please include 

targeted audience. 

 Brochures   

 Posters   

 Magazine Ads   

 Newspaper Ads   

 Radio Ads   

 Billboard Ads   

 Websites (other than primary)   

 Other   
 

 
 

11. Number of Project/Event Attendees   
 

Expected Number  

Of this number, how many are tourists?  
  

Tourists - “People taking trips outside of their home communities for any purpose, except daily 

commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 

 

500



 

12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 

 Webpage inquiries  Inquiries per month  

 Phone call inquiries  Phone calls per month  

 Brochure mailings  Brochures mailed per month  

 Event ticket sales  Tickets sold per event  

 Event registration  Registrants per event  

 Hotel sales  Sales per event / per month  

 License plates  Count per event  

 Surveys  Responses per survey  

 Other    
 

 

13. Must Complete - County accommodations tax funds are generated from the hotels in the 

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and 

number of nights you have used or plan to use for your project/event located in the 

unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 

Laws, 1976. 
  

 Yes   No 
 

 

15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 

Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Project/Event: $ 

b.   Amount of Accommodations Funds Requested for this Project/Event: $ 

c.   This Request Equals What Percent of the Total Project/Event Budget:                      % 

d.   Use Attachment B and provide a detailed list of what the funds will be 

used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 

to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds? 
  

 Yes   No 
 

If you answered yes, please complete items below. 
 

 

a. Year(s)  

b. Amount(s)  

c. Source(s)  

d. Purpose(s)  

e. For each award 

year, did you 

expend 100% of 

the ATAX 

funds you 

received?  

 

 Yes   No 
 

   If you answered no, please explain. 

 

 

 

  .       

17. Project Description – Please use Attachment C to provide the following information as 

required by the Tourism Expenditure Review Committee to ensure the project/event is in 

accordance to Section 6-4-10 of the S.C. Code of Laws. 
 

a. General project/event description  

 

 

Please use 
Attachment C 
to complete 

this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits 

to the Lexington County community 

c. Total attendance to the project/event versus the number of total tourists in 

attendance 

d. Economic impact generated by tourism toward the project/event 

e. Overall description of how the project/event attracts and promotes tourists to the 

area, and specifically how the Accommodations Tax Funds were used to 

accomplish this 

f. Additional comments  
 

         

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW 

PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR 

FUNDING. 

 

Signature of Project/Event Director:  
 

 

 

________________________________  ________________________________ 

Print Name      Title 

 

 

________________________________  ________________________________ 

Signature      Date 
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ATTACHMENT A  
Item #10 – Advertisements 

 

Please provide the information below for ads used in magazines, newspapers, radio, 

billboards, and websites. Please include targeted audience. 
 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Other Ads 

Ad Listing Distribution Range Targeted Audience 
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ATTACHMENT B  
Item #15 – Project/Event Budget 

 

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

 

Total 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 

Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-

10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 

Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 

specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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December 20, 2024

Marilyn Pratt

Lexington County Council

212 South Lake Drive, Suite 601

Lexington, SC 29072

Dear Ms. Pratt and Council Members,

Enclosed is our request for Accommodations Tax Funds for 2025-2026. Thank you for the opportunity to

submit this application. We are focusing our request of $30,000.00 to support the ongoing upgrades and

upkeep of the Chapin Chamber House so we can continue to draw more visitors to Chapin for our events

and ongoing activities, as well as additional funds for advertising and promoting said events, as well as the

publication of a new Chapin Community & Visitors Guide.

It is an exciting time here in Chapin, as we are growing, and with the support we receive from the

Accommodations Tax Grant, we know that we will be able to encourage tourism and commerce during our

town’s growth!

Past support from the Accommodations Tax Fund has truly helped the Greater Chapin Chamber of

Commerce & Visitor’s Center to operate effectively and to promote and produce better events which

attract visitors. We feel that with the support, we will be able to recruit more visitors to the Capital of

Lake Murray and encourage them to shop, eat, and play locally.

As always we truly appreciate the consideration of the Lexington County Council for continued financial

support of our ongoing efforts with a grant from the Accommodations Tax Fund to help us to continue

enhancing our outreach to our tourists.

Please contact me at 803-345-1100 if you have any questions or concerns regarding our 2025-2026

request.

Sincerely,

Paul J. Sadler

Paul Sadler

President & CEO

Greater Chapin Chamber of Commerce & Visitor’s Center
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

EXPENDITURES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

List of Expenditures 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

FUNDING SOURCES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

List of Funding Sources 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 

FY 2025/26 

1. Name of Project/Event

2. Type of Organization (select one)

County 

Municipal 

Non-Profit Organization 

Community Service Club, Church, etc. 

501(c) 3 

Other 

3. Sponsoring Organization

Name of Organization 

Mailing Address 

4. Director of Project/Event

Name & Title 

Contact Number(s) 

Email 

5. Project/Event Website Address

6. Project/Event Category (select one)

Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 

Tourism Related Expenditures 
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7. Project/Event Timeline

Beginning Date 

End Date 

8. Location of Project/Event

9. Number of Employees

Full-time 

Part-time 

10. Do you advertise outside of a 50-mile radius?

Yes No 

If you answered yes, please check all that apply for advertising sources outside of Lexington 

County, and include the total number of each distributed. 

 Type of Ad Total # Distributed Range of Ad For Ad Listings 

Rack Cards Complete 
Attachment A to 

provide additional 

details regarding ads in 
magazines, newspapers, 

radio, billboards, and 

websites. Please include 

targeted audience. 

Brochures 

Posters 

Magazine Ads 

Newspaper Ads 

Radio Ads 

Billboard Ads 

Websites (other than primary) 

Other (E-Newsletters)

11. Number of Project/Event Attendees

Expected Number 

Of this number, how many are tourists? 

Tourists - “People taking trips outside of their home communities for any purpose, except daily 

commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists

Select Methods Used Provide the Estimated Numbers 

Webpage inquiries Inquiries per month 

Phone call inquiries Phone calls per month 

Brochure mailings Brochures mailed per month 

Event ticket sales Tickets sold per event 

Event registration Registrants per event 

Hotel sales Sales per event / per month 

License plates Count per event 

Surveys Responses per survey 

Other 

13. Must Complete - County accommodations tax funds are generated from the hotels in the

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and

number of nights you have used or plan to use for your project/event located in the

unincorporated areas of Lexington County only.

Hotel Name & Location Number of Rooms Number of Nights 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of

Laws, 1976.

Yes No 

15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6,

Section 6-4-10, SC Code of Laws, 1976, as amended.

a. Estimated Total Cost of Project/Event: $ 

b. Amount of Accommodations Funds Requested for this Project/Event: $ 

c. This Request Equals What Percent of the Total Project/Event Budget:  % 

d. Use Attachment B and provide a detailed list of what the funds will be

used for and the estimated amount for each item (i.e. brochures - $1,500, etc.)

Use Attachment B 

to complete. 

5.5
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ATTACHMENT A 

Item #10 – Advertisements 

Please provide the information below for ads used in magazines, newspapers, radio, 

billboards, and websites. Please include targeted audience. 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 

Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 

Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Other Ads 

Ad Listing Distribution Range Targeted Audience 
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ATTACHMENT B  
Item #15 – Project/Event Budget 

 

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

 

Total 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 

Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-

10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 

Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 

specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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A. General Project/Event Overview: 

Mission Statement 

Harbison Theatre at Midlands Technical College (HT@MTC), grounded in the performing arts, 

offers a variety of programs and productions that inspire reflection, exploration, and discovery. 

The theatre serves as a platform for entertainment, education, and opportunity for professionals, 

learners, and community members across all stages of life. 

HT@MTC continues to stand as the premier midsize venue in Lexington County, presenting a 

dynamic season with a diverse array of performances. This year’s lineup has attracted audiences 

from across the United States, South Carolina, and the Midlands. Executive Director Kristin 

Cobb will travel to New York in January for the Association of Presenting Arts Professionals 

conference to finalize the 2025-2026 season programming. The theatre’s attendance continues to 

grow, and with nearly every weekend and weekday occupied, we expect to surpass 25,000 

visitors this year. The growing demand for regional rental venues is a contributing factor to this 

increase. 

About Us 

Thanks to funding from Lexington County’s ATAX funds, Harbison Theatre delivers world-

class entertainment to the regional community, serves as a showcase for Midlands Technical 

College (MTC), and acts as a resource for outside organizations seeking event space. Located on 

the historic MTC Harbison campus, this state-of-the-art 400-seat facility not only serves as a 

cultural hub but also enhances the region's appeal as a tourist destination. In addition to its role in 

supporting the arts, the theatre provides a range of events that significantly benefit the local 

community. 

One of the primary tools for promoting the theatre’s season is our full-color brochure, which 

showcases signature events and includes a calendar of rentals and community productions. The 

2025-2026 season brochure will be mailed to approximately 50,000 households in late summer, 

with 60,000 copies distributed around the college and the Midlands. In addition, our marketing 

strategy incorporates strong digital platforms, including social media, in conjunction with 

traditional advertising efforts. Currently, our social media engagement includes: 

• Facebook: 6,200 followers 

• Instagram: 1,255 followers 

• X: 1,270 followers 

With the collaboration of the MTC marketing department, the Executive Director, and a new 

public relations firm, we produce high-quality promotional materials, including billboards, print, 

and digital ads. Rack cards are also distributed across the state, and media partnerships with local 

television and radio stations amplify the theatre’s reach. We continue our relationships with 

WACH-FOX 57 and WOLO-ABC 25. 

Our theatre has a rich history of delivering powerful performances, cultivating community 

engagement, and supporting the local arts scene. However, as we move forward, we face 

increased competition and a rapidly evolving media landscape that presents new challenges and 
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opportunities. To ensure that we continue to grow our audience, increase ticket sales, and 

broaden our impact, we recognized the need for a strategic shift in how we market and promote 

our organization. After careful assessment, we partnered with a new public relations (PR) firm 

this season, with specialized experience in the arts and entertainment industry.  We feel this new 

partnership will take our marketing dollars further with the following strategy: 

1. Expertise in Targeted Audience Engagement: Our theatre's mission is to serve a 

diverse audience, from loyal patrons to new visitors who may not yet be aware of our 

offerings and what Lexington County offers. Their knowledge of the trends and 

behaviors in the entertainment industry will allow us to refine our approach to both 

traditional and digital platforms, ensuring that we reach both local and regional markets. 

2. Building a Stronger Brand Identity: Our theatre is more than just a venue for 

performances—it's a cultural hub for creative expression, dialogue, and community 

connection. This new firm can help us more effectively communicate our brand identity, 

amplifying the values and stories that make us unique. With their support, we can refresh 

our messaging, refine our visual presence, and create consistent and compelling 

narratives that highlight our role in the community. 

3. Maximizing Media Coverage and Public Relations: Securing media attention for our 

productions is vital for attracting audiences and creating buzz around our work. This firm 

will bring established relationships with journalists, bloggers, and media outlets, enabling 

us to amplify our visibility. Whether it's through press releases, interviews, feature 

stories, or special events, they will ensure our productions gain the recognition they 

deserve. 

4. Strategic Social Media and Digital Marketing: The digital landscape has become one 

of the most powerful tools for audience engagement, yet we recognize that our current 

social media and digital marketing efforts could be more strategic and impactful. From 

creating compelling campaigns to measuring their success, they will ensure that our 

digital presence is integrated into our overall marketing strategy and reaches the widest 

possible audience. 

5. Developing Sponsorships and Partnerships: To support the financial sustainability of 

our theatre, it is essential to forge new partnerships and attract sponsorships. By 

leveraging their network and expertise in partnership development, the firm can help us 

secure the funding and resources we need to continue delivering high-quality productions 

and expand our programming.  

So far this season, we can report the following: 

• A broader, more engaged audience that reflects the diversity of our community. 

• Increased media coverage, raising the profile of our productions both locally and 

regionally. 

• A more cohesive and recognizable brand identity that resonates with patrons and 

stakeholders. 

• Stronger social media engagement, driving ticket sales and fostering community 

involvement. 
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We are confident that this investment will position our theatre for continued growth and success. 

With the right PR firm by our side, we will be able to effectively market our productions, 

increase attendance, and further solidify our role as a vital cultural institution in the community. 

The support from this grant will allow us to take the necessary steps to ensure that our theatre 

thrives in a competitive and rapidly evolving landscape. 

HT@MTC remains committed to fostering the growth of the arts and tourism in the 

Irmo/Lexington area with your continued support.   

Considerations for the 2025-2026 Season include: 

• Shaun Cassidy 

• SC Philharmonic’s Halloween Harry Potter Concert 

• Darci Lynne 

• Jaleel White (Steve Urkel) 

• Tokyo Joe (Regional Event) 

• SC Jazz Masterworks Ensemble featuring Robert Gardiner (4 shows) 

• Columbia Children’s Theatre (2 shows) 

• Black Violin 

• Monophonics  

• Macy Gray 

• A Night with Priscilla Presley 

• Jared Freid (Comedian) 

• Rocky Horror Picture Show Tour 

• Grace Kelly 20th Anniversary Tour 

• LeAnn Rimes 

• Michael Feinstein Big Band Broadway 

• Village People 

• Electric Avenue: The 80s MTV Experience 

• Texas Tenors 

Executive Director Kristin Cobb will visit New York in January to secure these acts and 

potentially add more. This list represents the variety of world-class touring shows, regional 

talents, and local professional productions we plan to host. If there’s a specific show you’d like 

to see, please let her know! 

 

B. Tourism and Community Benefits of the Project/Event: 

Harbison Theatre at Midlands Technical College plays a key role in attracting tourists to the 

region. As the Irmo/Lexington area continues to grow, the theatre serves as a cultural anchor and 

a tourism driver. With a diverse range of dining options, hotels, and welcoming locals, 

HT@MTC is central to a vibrant tourism experience. Prior to the theatre’s construction, the 

community lacked a space capable of hosting nationally touring performing acts. Despite 
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challenges like the pandemic, HT@MTC has contributed to increased evening and overnight 

tourism in Irmo and Lexington. 

In addition to showcasing national and international talent, HT@MTC is home to some of the 

region's best local performing arts groups. It serves as a base for the Chapin Theatre Company, 

Lake Murray Symphony Orchestra, and several dance academies. The theatre also partners with 

Jasper Magazine to host rotating art exhibitions in its lobby, further promoting the visual arts and 

attracting visitors. The demand for rental space at HT@MTC has grown significantly, bringing 

in more overnight visitors. We maintain strong sponsorships with Lexington Medical Center and 

Capital City Lake Murray Country, and we are also focused on growing our endowment through 

the "Take Your Seat" campaign, allowing donors to name a seat in the theatre and contribute to 

its long-term sustainability. 

 

C. Total Attendance vs. Tourist Attendance: 

For the 2023-2024 season, the theatre’s total attendance was 21,894, of which 12,631 were 

tourists from outside Lexington County. 

 

D. Economic Impact from Tourism: 

Tourists from outside of Lexington County made up 58% of the theatre's audience during the 

2023-24 season (12,631 visitors). This resulted in significant local economic impact: 

• If half of the tourists dine at local restaurants, this equates to approximately 6,315 meals. 

• In the 2023-24 season, 8% of the audience traveled from more than two hours away to 

attend shows (1751 visitors). If one-third of these attendees stay overnight in hotels, 

along with rooms booked for performers, it totals approximately 686 hotel room nights. 

 

E. How the Project/ Event Promotes Tourism and the Use of Accommodations Tax Funds: 

Accommodations Tax Funds will play a crucial role in supporting our marketing efforts for the 

2025-2026 season. Our advertising budget is essential to promoting our shows, reaching both 

local and out-of-state audiences. We are deeply grateful for the committee’s support, which has 

been vital to our programming's success. 

Marketing Plan Overview: 

• Spring 2025: Finalize season performances; create print and digital designs; secure 

season and performance sponsorships. 
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• Late Summer 2025: Mail 50,000 season brochures and postcards; distribute rack cards 

at hotels and visitor centers statewide; begin print and digital ads; launch season ticket 

sales. 

• Early Fall 2025: Launch TV and radio ads for individual shows; display season 

billboards. 

• Ongoing (September 2025 - May 2026): Advertise through print, social media, press 

releases, expanded website features, e-newsletters, billboards, radio, TV, magazines, and 

local business partnerships. 
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

EXPENDITURES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

List of Expenditures 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

FUNDING SOURCES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

List of Funding Sources 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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Josetra Robinson
Inserted Text
MTC Foundation on behalf of Harbison Theatre at MTC



 Photo Sheet COLD110-2
4866 Sunset Blvd, Lexington, SC, E/F

Description
8 slots, 6 seconds each. Guaranteed 1,665 spots per day
• Art = 288px high x 1120px wide
• 1/2 slot = 1/2 impressions

Illuminated Digital Location
City: Lexington, SC 29072
Face ID: COLD110-2
Facing: East (RHR)
Latitude/Longitude:   34.01244/-81.18327
Digital Face Size: 10'0 x 36'0
Geopath ID#: 30828619  Geopath Weekly Impressions 18+: 79,054

 
Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201

The Geopath Audience Location MeasurementSM data is provided by GeoPath, Inc. New York, New York. ©Copyright 2022, All Rights Reserved.576



 Photo Sheet COLD121-1
595 Columbia Ave W/S, 1000 ft S/O I 26, New Digital in Chapin for traffic headed to I-26, W/F

Description
Beautiful, clear view new Chapin digital. Seen on left just after
Lexington Medical Center and before I-26 on ramps. 8 slots 6 sec
dwell time.
• Art = 360px high x 720px wide
• 1/2 slot = 1/2 impressions

Digital Location
City: Chapin, SC 29036
Face ID: COLD121-1
Facing: West (LHR)
Latitude/Longitude:   34.17431/-81.32923
Digital Face Size: 6' x 12'

 
Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201
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 Photo Sheet COLD121-2
595 Columbia Ave W/S, 1000 ft S/O I 26, New Chapin digital near Lexington Medical Center headed into Chapin , E/F

Description
Beautiful clear view right hand read Chapin digital. Just off
interstate I-26 headed to town of Chapin on Columbia Ave.8 slots 6
second dwell time.
• Art = 360px high x 720px wide
• 1/2 slot = 1/2 impressions

Digital Location
City: Chapin, SC 29036
Face ID: COLD121-2
Facing: East (RHR)
Latitude/Longitude:   34.17431/-81.32923
Digital Face Size: 6' x 12'

 
Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201
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 Photo Sheet COLD122-1
I 26 S/S, 1,158.60 ft S/O Harbison Blvd, E/F

Description
Bright new left hand read 14 x 48 digital seen by west bound
shoppers and commuters. This digital is seen just after the merge of
I26 with I-20 and 126 and just before the Harbison Blvd shopping
district.
• 8 slots, 6 seconds each. Guaranteed 1,665 spots per day
• Art = 416px high x 1504px wide
• 1/2 slot = 1/2 impressions

Illuminated Digital Location
City: Columbia, SC 29212
Face ID: COLD122-1
Facing: East (LHR)
Latitude/Longitude:   34.07504/-81.15052
Digital Face Size: 14' x 48'
Geopath ID#: 31029645  Geopath Weekly Impressions 18+: 199,430

 
Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201

The Geopath Audience Location MeasurementSM data is provided by GeoPath, Inc. New York, New York. ©Copyright 2022, All Rights Reserved.579



 Photo Sheet COLD123-2
1162 Lake Murray Blvd N/S, E/O Church Rd, E/F

Description
Bright LED with 8 slots 6 second dwell time. Located at light in
reach of Irmo High, Kroger, and Lake Murray
• Art = 300px high x 600px wide
• 1/2 slot = 1/2 impressions

Illuminated Digital Location
City: Irmo, SC 29063
Face ID: COLD123-2
Facing: East (RHR)
Latitude/Longitude:   34.08763/-81.17964
Digital Face Size: 5' x 10'
Geopath ID#: 30920251  Geopath Weekly Impressions 18+: 84,324

 
Phone 803-252-7084  
1201 Lincoln St. Suite 300 Columbia, SC 29201

The Geopath Audience Location MeasurementSM data is provided by the GeoPath, Inc. New York, New York. ©Copyright 2021, All Rights Reserved.
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Photo SheetCOLD131-1
1864 Dutch Fork Rd N/S, 604 ft E/O Johnson Marina Rd, NW/F

Description
Beautiful left hand read seen by busy local tra�c headed to Irmo on
Dutch Fork Road (Hwy 76)
• 8 slots, 6 seconds each. Guaranteed 1,665 spots per day
• Art = 360px high x 756px wide
• 1/2 slot = 1/2 impressions

Illuminated Digital Location
City: Irmo, SC 29063
Face ID: COLD131-1
Facing: Northwest (LHR)
Latitude/Longitude:   34.14083/-81.26022
Digital Face Size: 11' x 22'
Geopath Spot#: 50404385  Geopath Weekly Impressions 18+:
25,649

 
Phone 803-252-7084  

P.O. Box 11384 Columbia, SC 29211

The Geopath Audience Location MeasurementSM data is provided by GeoPath, Inc. New York, New York. ©Copyright 2024, All Rights Reserved.581
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 

FY 2025/26 
 

 

1. Name of Project/Event 
 

 

 

 

2. Type of Organization (select one) 
 

 County 

 Municipal 

 Non-Profit Organization 

 Community Service Club, Church, etc. 

 501(c) 3 

 Other 
 

 

3. Sponsoring Organization 
 

Name of Organization  

Mailing Address  

 

 

4. Director of Project/Event 
 

Name & Title  

Contact Number(s)           

Email  
 

 

5. Project/Event Website Address 
 

 
 

 

6. Project/Event Category (select one) 
 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 

 Tourism Related Expenditures 
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7. Project/Event Timeline    

 

Beginning Date  

End Date  
 

 

8. Location of Project/Event 
 

 

 

 
 

9. Number of Employees   

 

Full-time  

Part-time  
 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 Yes   No 

 

If you answered yes, please check all that apply for advertising sources outside of Lexington 

County, and include the total number of each distributed. 
 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 

 Rack Cards   Complete  
Attachment A to 

provide additional 

details regarding ads in 
magazines, newspapers, 

radio, billboards, and 

websites. Please include 

targeted audience. 

 Brochures   

 Posters   

 Magazine Ads   

 Newspaper Ads   

 Radio Ads   

 Billboard Ads   

 Websites (other than primary)   

 Other   
 

 
 

11. Number of Project/Event Attendees   
 

Expected Number  

Of this number, how many are tourists?  
  

Tourists - “People taking trips outside of their home communities for any purpose, except daily 

commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 

 Webpage inquiries  Inquiries per month  

 Phone call inquiries  Phone calls per month  

 Brochure mailings  Brochures mailed per month  

 Event ticket sales  Tickets sold per event  

 Event registration  Registrants per event  

 Hotel sales  Sales per event / per month  

 License plates  Count per event  

 Surveys  Responses per survey  

 Other    
 

 

13. Must Complete - County accommodations tax funds are generated from the hotels in the 

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and 

number of nights you have used or plan to use for your project/event located in the 

unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 

Laws, 1976. 
  

 Yes   No 
 

 

15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 

Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Project/Event: $ 

b.   Amount of Accommodations Funds Requested for this Project/Event: $ 

c.   This Request Equals What Percent of the Total Project/Event Budget:                      % 

d.   Use Attachment B and provide a detailed list of what the funds will be 

used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 

to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds? 
  

 Yes   No 
 

If you answered yes, please complete items below. 
 

 

a. Year(s)  

b. Amount(s)  

c. Source(s)  

d. Purpose(s)  

e. For each award 

year, did you 

expend 100% of 

the ATAX 

funds you 

received?  

 

 Yes   No 
 

   If you answered no, please explain. 

 

 

 

  .       

17. Project Description – Please use Attachment C to provide the following information as 

required by the Tourism Expenditure Review Committee to ensure the project/event is in 

accordance to Section 6-4-10 of the S.C. Code of Laws. 
 

a. General project/event description  

 

 

Please use 
Attachment C 
to complete 

this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits 

to the Lexington County community 

c. Total attendance to the project/event versus the number of total tourists in 

attendance 

d. Economic impact generated by tourism toward the project/event 

e. Overall description of how the project/event attracts and promotes tourists to the 

area, and specifically how the Accommodations Tax Funds were used to 

accomplish this 

f. Additional comments  
 

         

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW 

PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR 

FUNDING. 

 

Signature of Project/Event Director:  
 

 

 

________________________________  ________________________________ 

Print Name      Title 

 

 

________________________________  ________________________________ 

Signature      Date 
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ATTACHMENT A  
Item #10 – Advertisements 

 

Please provide the information below for ads used in magazines, newspapers, radio, 

billboards, and websites. Please include targeted audience. 
 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Other Ads 

Ad Listing Distribution Range Targeted Audience 
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ATTACHMENT B  
Item #15 – Project/Event Budget 

 

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

 

Total 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 

Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-

10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 

Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 

specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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TWENTIETH ANNIVERSARY 2025 BLOWFISH BASEBALL CLUB

  LEXINGTON COUNTY BASEBALL STADIUM 1

313,000 
 POPULATION

A CHAMPIONSHIP 
FOR LEXINGTON 

COUNTY! 

20TH ANNIVERSARY 
IN 2025 OF THE 

BLOWFISH  

FOUR TIME              
C.P.L. ORGANIZATION 

OF THE YEAR 

The Blowfish are 
locally owned and 

operated by Vicki & 
Bill Shanahan 

LEXINGTON COUNTY’S HOME TEAM       
BLOWFISH BASEBALL

“Catch the Fish” – A Lexington County Tradition 
Each summer, families cheer on the Blowfish and “Root, Root, Root for 
the Home Team” at Lexington County Baseball Stadium & average 
nearly 1,500 fans per game!  The Blowfish began in 2006 at historic 
Capital City Stadium in Columbia, SC and relocated to Lexington 
County in 2015. 
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TWENTIETH ANNIVERSARY 2025 BLOWFISH BASEBALL CLUB

  LEXINGTON COUNTY BASEBALL STADIUM 2

Summer Fun for 
the whole family

“Members of our 
employee team love 
spending time with their 
families for a night  with 
the Lexington County 
Blowfish…from fireworks 
to theme nights, every trip 
to the ballpark ensures fun 
for all.” 

Troy Simpson, V.P.  
Member Services,        
Mid-Carolina Electric

The Lexington County Blowfish are a proud member of the 
Coastal Plain League (CPL - Summer Collegiate Baseball) 
with teams in Virginia, North Carolina, South Carolina & 
Georgia. The Blowfish have been voted CPL Organization of 
the Year four times, including twice in the past three years. 

Blowfish players are amateur athletes signed for the summer 
from colleges and universities including the USC 
Gamecocks, Clemson Tigers, College of Charleston, Coastal 
Carolina as well as the region and nation. Many of the 
players have grown up in Lexington County and attended 
local high schools like River Bluff, Lexington High, Chapin, 
Batesburg-Leesville, Gilbert, White Knoll and return home 
for the summer to represent their “Home Team”! 

Each season Blowfish players team jerseys are auctioned off 
to raise tens of thousands of dollars for local charities. 

The Blowfish are more that just baseball! Over the years, the 
organization has created a number of new traditions in our 
community like the Annual Lexington County Chili Cook Off, 
Shamrock Parade & the Blowfish/SC State Fair Celebrity 
Boiled Peanut Eating Contest! The Blowfish also host the 
annual Lexington Half Marathon 10k/5k Race each 
November with over 1,000 runners with the start and finish 
the race at Lexington County Baseball Stadium. Recently the 
Blowfish hosted 100 High School All-Star players displaying 
their talent in the Midlands Fall-Star High School Classic- a 
two day showcase event at ‘The Lex’.
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COUNTY OF LEXINGTON 
ACCOMMODATIONS TAX FUND 

APPLICATION 

FY 2025/26 
 

 

1. Name of Project/Event 
 

 

 

 

2. Type of Organization (select one) 
 

 County 

 Municipal 

 Non-Profit Organization 

 Community Service Club, Church, etc. 

 501(c) 3 

 Other 
 

 

3. Sponsoring Organization 
 

Name of Organization  

Mailing Address  

 

 

4. Director of Project/Event 
 

Name & Title  

Contact Number(s)           

Email  
 

 

5. Project/Event Website Address 
 

 
 

 

6. Project/Event Category (select one) 
 

 Tourism – Advertising / Promotion (see #10 for advertising/promotion sources) 

 Tourism Related Expenditures 
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7. Project/Event Timeline    

 

Beginning Date  

End Date  
 

 

8. Location of Project/Event 
 

 

 

 
 

9. Number of Employees   

 

Full-time  

Part-time  
 

 
 

10. Do you advertise outside of a 50-mile radius? 
 

 Yes   No 

 

If you answered yes, please check all that apply for advertising sources outside of Lexington 

County, and include the total number of each distributed. 
 

             Type of Ad Total # Distributed Range of Ad For Ad Listings 

 Rack Cards   Complete  
Attachment A to 

provide additional 

details regarding ads in 
magazines, newspapers, 

radio, billboards, and 

websites. Please include 

targeted audience. 

 Brochures   

 Posters   

 Magazine Ads   

 Newspaper Ads   

 Radio Ads   

 Billboard Ads   

 Websites (other than primary)   

 Other   
 

 
 

11. Number of Project/Event Attendees   
 

Expected Number  

Of this number, how many are tourists?  
  

Tourists - “People taking trips outside of their home communities for any purpose, except daily 

commuting to and from work.” [SC Code of Laws, Chapter 6, Section 6-4-5 (4)] 
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12. List the methods used to track tourists 
 

Select Methods Used  Provide the Estimated Numbers 

 Webpage inquiries  Inquiries per month  

 Phone call inquiries  Phone calls per month  

 Brochure mailings  Brochures mailed per month  

 Event ticket sales  Tickets sold per event  

 Event registration  Registrants per event  

 Hotel sales  Sales per event / per month  

 License plates  Count per event  

 Surveys  Responses per survey  

 Other    
 

 

13. Must Complete - County accommodations tax funds are generated from the hotels in the 

unincorporated areas of Lexington County.  Please list the hotels, number of rooms, and 

number of nights you have used or plan to use for your project/event located in the 

unincorporated areas of Lexington County only. 
 

 

Hotel Name & Location Number of Rooms Number of Nights 

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 

  

 

 
 

14. Please indicate whether you have read Chapter 6, Sections 6-4-5 (4) and 6-4-10, SC Code of 

Laws, 1976. 
  

 Yes   No 
 

 

15. Project/Event Budget - Requests for funds must meet the requirements of Chapter 6, 

Section 6-4-10, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Project/Event: $ 

b.   Amount of Accommodations Funds Requested for this Project/Event: $ 

c.   This Request Equals What Percent of the Total Project/Event Budget:                      % 

d.   Use Attachment B and provide a detailed list of what the funds will be 

used for and the estimated amount for each item (i.e. brochures - $1,500, etc.) 

Use Attachment B 

to complete. 
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16. Has your Project/Event or Organization previously received Accommodations Tax Funds? 
  

 Yes   No 
 

If you answered yes, please complete items below. 
 

 

a. Year(s)  

b. Amount(s)  

c. Source(s)  

d. Purpose(s)  

e. For each award 

year, did you 

expend 100% of 

the ATAX 

funds you 

received?  

 

 Yes   No 
 

   If you answered no, please explain. 

 

 

 

  .       

17. Project Description – Please use Attachment C to provide the following information as 

required by the Tourism Expenditure Review Committee to ensure the project/event is in 

accordance to Section 6-4-10 of the S.C. Code of Laws. 
 

a. General project/event description  

 

 

Please use 
Attachment C 
to complete 

this section. 

b. Benefits that the project/event will serve toward promoting tourism and the benefits 

to the Lexington County community 

c. Total attendance to the project/event versus the number of total tourists in 

attendance 

d. Economic impact generated by tourism toward the project/event 

e. Overall description of how the project/event attracts and promotes tourists to the 

area, and specifically how the Accommodations Tax Funds were used to 

accomplish this 

f. Additional comments  
 

         

PLEASE NOTE:  APPLICANT AND/OR REPRESENTATIVE(S) MUST BE PRESENT DURING REVIEW 

PROCESS BY THE ACCOMMODATIONS TAX ADVISORY BOARD IN ORDER TO BE CONSIDERED FOR 

FUNDING. 

 

Signature of Project/Event Director:  
 

 

 

________________________________  ________________________________ 

Print Name      Title 

 

 

________________________________  ________________________________ 

Signature      Date 
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ATTACHMENT A  
Item #10 – Advertisements 

 

Please provide the information below for ads used in magazines, newspapers, radio, 

billboards, and websites. Please include targeted audience. 
 

Magazine Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Newspaper Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Television Ads 

Ad Listing Distribution Range Targeted Audience 
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Radio Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Billboard Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Website Ads (other than primary website) 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 
Other Ads 

Ad Listing Distribution Range Targeted Audience 
   

   

   

   

   

   

   
 

 

 

 

658



  

 

 

 

 

 

ATTACHMENT B  
Item #15 – Project/Event Budget 

 

Provide a detailed list of what the funds will be used for and the estimated amount for 

each item (i.e. brochures - $1,500, etc.) 
 

Item Estimated Amount 
  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

  

 

 

Total 
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ATTACHMENT C  
Item #17 – Project/Event Description 

 

Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the project/event is in accordance with Section 6-4-

10 of the S.C. Code of Laws.  

 
a.  General project/event description 
 

 

 

  
b.  Benefits that the project/event will serve toward promoting tourism and the benefits to the 

Lexington County community 
 

 

 

  
c.  Total attendance to the project/event versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the project/event 
 

 

 

  
e.  Overall description of how the project/event attracts and promotes tourists to the area, and 

specifically how the Accommodations Tax Funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

APPLICATION 

FY 2025/26 

 
 

1. Name of Festival 
 

 

 

 

2. Type of Organization (select one) 
 

 County Government 

 Municipal 

 Non-Profit Organization 

 Community Service Club, Church, etc. 

 Other 
 

 

3. Sponsoring Organization 
 

Name of Organization  

Mailing Address  

 

 

4. Director of Festival 
 

Name & Title  

Contact Number(s)           

Email  
 

 

5. Festival Website Address 
 

 
 

 

6. Festival Category (select one) 
 

 Festival 

 Other – Pursuant to State Statute Section 61-6-2010 
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7. Festival Timeline    

 

Actual Dates of Festival  
 

 

8. Location of Festival 
 

 

 

 
 

9. How many people do you expect to attend?  
 

Expected Number  
  

 

10. Festival Budget - Request for funds must meet the requirements of Chapter 61, Section 61-

6-2010, SC Code of Laws, 1976, as amended.   
 

a.   Estimated Total Cost of Festival $ 

b.   Amount of Funds Requested for the Festival $ 

c.   This Request Equals What Percent of the Total Festival Budget                   % 
 

 

11. Has your festival previously received Temporary Alcohol Beverage License Fee funding? 
  

 Yes   No 
 

If you answered yes, please complete items below. 
 

 

a. Year(s)  

b. Amount(s)  

c. Source(s)  

d. Purpose(s)  

e. For each award 

year, did you 

expend 100% of 

the Temporary 

Alcohol Beverage 

License Fee funds 

you received?  

 

 Yes   No 
 

   If you answered no, please explain. 

 

 

 

  .       
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12. Festival Description – Please use Attachment A to complete the following information as 

required by the Tourism Expenditure Review Committee to ensure the Festival is in accordance 

to Chapter 61, Section 61-6-2010, of the S.C. Code of Laws, 1976 as amended. 
 

a. General description of the festival and brief history of the organization  

 

 

Please use 

Attachment A 
to complete 

this section. 

b. State the benefits that this festival will serve toward promoting tourism and the 

Lexington County community 

c. Total attendance to the festival versus the number of total tourists in attendance 

d. Economic impact generated by tourism towards the festival 

e. Overall description of how the festival attracts and promotes tourists to the area and 

specifically how the Temporary Alcohol Beverage License Fee funds were used to 

accomplish this 

f. Additional comments 
 

         

 

 

 

Signature of Festival Director: 
 

 

 

________________________________  ________________________________ 

Print Name      Title 

 

 

________________________________  ________________________________ 

Signature      Date 
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ATTACHMENT A  
Item #12 – Festival Description 

 

Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the festival is in accordance to Chapter 61, Section 

61-6-2010 of the S.C. Code of Laws, 1976 as amended. 

 
a.  General description of the festival and brief history of the organization 
 

 

 

  
b.  Benefits that the festival will serve toward promoting tourism and the Lexington County 

community 
 

 

 

 
c.  Total attendance to the festival versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the festival 
 

 

 

  
e.  Overall description of how the festival attracts and promotes tourists to the area, and specifically 

how the Temporary Alcohol Beverage License Fee funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FUNDING SOURCES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

 

List of Funding Sources 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

EXPENDITURES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

List of Expenditures 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 

ACCOMMODATIONS TAX FUND 
FY 2025/26 FINAL REPORT 

(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

I. PROJECT INFORMATION

Organization Name 

Project/Event Name 

Contact Name & Phone Number 

II. PROJECT COMPLETION

Were you able to complete the project/event as stated in your original application? 

Yes No 

 If no, state any problems you encountered. 

III. PROJECT SUCCESS

Please share any additional comments regarding the project/event (e.g., lessons learned, successes, 

problems encountered, etc.).  
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IV. PROJECT ATTENDANCE

Record numbers in the table below as required by the Tourism Expenditure Review Committee. Numbers 

are to reflect attendance and funds received for projects/events for current and previous years. 

Total Budget of Project/Event Current Year 

FY 2025/26 

Previous Year 

FY 2024/25 

Amount funded by Lexington County Accommodations Tax Funds 

Amount funded by Accommodations Tax Funds from all sources 

Total attendance 

Total tourists* 

*Tourists are generally defined as those who travel 50 miles or more to attend.

V. METHODS

Please describe the methods used to capture the attendance data listed above (i.e. license plates, surveys, etc.). 

VI. PROJECT BUDGET

Attach a report indicating what project/event expenses were paid using the Lexington County 

Accommodations Tax Funds for the fiscal year.  

VII. ORGANIZATION SIGNATURE

Provide signature of official with the organization verifying accuracy of above statements. 

________________________________ ________________________________ 

Print Name Title 

________________________________ ________________________________ 

Signature Date 
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Business-type
Activities

Okra Strut Fund

Assets
Cash and cash equivalents $ 2,495                    
Equity in pooled cash 37,330                  

Total assets $ 39,825                  

Liabilities and Net Position
Liabilities:

Accounts payable $ 970                       
Total liabilities 970                       

Net Position:
Unrestricted 38,855                  

Total net position 38,855                  
Total liabilities and net position $ 39,825                  

Town of Irmo

Balance Sheet
Proprietary Fund

June 30, 2024

See accompanying notes to financial statements. 16
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Business-type
Activities

Okra Strut Fund

Operating Revenues
Rental, concessions and sales $ 126,877                

 Total operating revenues 126,877                

Operating Expenses
Contract labor and volunteer expenses 26,554                  
Contractual services/rentals/marketing 91,781                  
Miscellaneous 85,561                  

Total operating expenses 203,896                

Operating income (77,019)                 

Non-Operating Revenue (Expenses)
Interest income -                        
Transfer in from other funds 10,000                  

Total Non-operating revenue (expenses) 10,000                  

Change in net position (67,019)                 

Net position, beginning of year 105,874                
Net position, end of year $ 38,855                  

Town of Irmo

Statement of Revenues, Expenses and Changes in Net Position
Proprietary Fund

Year Ended June 30, 2024

See accompanying notes to financial statements. 17
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Business-type
Activities

Okra Strut Fund

Cash Flows from Operating Activities
Receipts from customers and others $ 126,877                
Payments to suppliers (202,926)               

Net cash provided (used) by operating activities (76,049)                 

Cash Flows from Capital and Related Financing Activities
Net transfers from other funds 10,000                  

Net cash provided (used) by financing activities 10,000                  

Net decrease in cash and cash equivalents (66,049)                 

Cash and cash equivalents, beginning of year 105,874                
Cash and cash equivalents, end of year $ 39,825                  

Reconciliation of operating income (loss) to net cash provided
(used) by operating activities:

Operating income $ (77,019)                 
Increase in accounts payable 970                       
Net cash provided (used) by operating activities $ (76,049)                 

Town of Irmo

Statement of Cash Flows
Proprietary Fund

Year Ended June 30, 2024

See accompanying notes to financial statements. 18
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

APPLICATION 

FY 2025/26 

 
 

1. Name of Festival 
 

 

 

 

2. Type of Organization (select one) 
 

 County Government 

 Municipal 

 Non-Profit Organization 

 Community Service Club, Church, etc. 

 Other 
 

 

3. Sponsoring Organization 
 

Name of Organization  

Mailing Address  

 

 

4. Director of Festival 
 

Name & Title  

Contact Number(s)           

Email  
 

 

5. Festival Website Address 
 

 
 

 

6. Festival Category (select one) 
 

 Festival 

 Other – Pursuant to State Statute Section 61-6-2010 
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7. Festival Timeline

Actual Dates of Festival 

8. Location of Festival

9. How many people do you expect to attend?

Expected Number 

10. Festival Budget - Request for funds must meet the requirements of Chapter 61, Section 61-

6-2010, SC Code of Laws, 1976, as amended.

a. Estimated Total Cost of Festival $ 

b. Amount of Funds Requested for the Festival $ 

c. This Request Equals What Percent of the Total Festival Budget  % 

11. Has your festival previously received Temporary Alcohol Beverage License Fee funding?

Yes No 

If you answered yes, please complete items below. 

a. Year(s)

b. Amount(s)

c. Source(s)

d. Purpose(s)

e. For each award

year, did you

expend 100% of

the Temporary

Alcohol Beverage

License Fee funds

you received?

Yes No 

 If you answered no, please explain. 

.
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12. Festival Description – Please use Attachment A to complete the following information as

required by the Tourism Expenditure Review Committee to ensure the Festival is in accordance

to Chapter 61, Section 61-6-2010, of the S.C. Code of Laws, 1976 as amended.

a. General description of the festival and brief history of the organization

Please use 

Attachment A 
to complete 

this section. 

b. State the benefits that this festival will serve toward promoting tourism and the

Lexington County community

c. Total attendance to the festival versus the number of total tourists in attendance

d. Economic impact generated by tourism towards the festival

e. Overall description of how the festival attracts and promotes tourists to the area and

specifically how the Temporary Alcohol Beverage License Fee funds were used to

accomplish this

f. Additional comments

Signature of Festival Director: 

________________________________ ________________________________ 

Print Name Title 

________________________________ 
________________________________ 

Signature 
Date 
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ATTACHMENT A  
Item #12 – Festival Description 

 

Please complete the following information as required by the Tourism Expenditure 

Review Committee to ensure that the festival is in accordance to Chapter 61, Section 

61-6-2010 of the S.C. Code of Laws, 1976 as amended. 

 
a.  General description of the festival and brief history of the organization 
 

 

 

  
b.  Benefits that the festival will serve toward promoting tourism and the Lexington County 

community 
 

 

 

 
c.  Total attendance to the festival versus the number of total tourists in attendance 
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d.  Economic impact generated by tourism toward the festival 
 

 

 

  
e.  Overall description of how the festival attracts and promotes tourists to the area, and specifically 

how the Temporary Alcohol Beverage License Fee funds were used to accomplish this 
 

 

 

 
f.  Additional comments 
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

FUNDING SOURCES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

 

List of Funding Sources 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 
TEMPORARY ALCOHOL BEVERAGE LICENSE FEE 

EXPENDITURES 

FY 2025/26 
 

Organization Name ________________________________________________________________________ 

 

List of Expenditures 
Actual  

FY 2023/24 

Current  

FY 2024/25 

Estimated  

FY 2025/26 

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

    

Total    
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COUNTY OF LEXINGTON 

ACCOMMODATIONS TAX FUND 
FY 2025/26 FINAL REPORT 

(SUBMIT BY END OF FISCAL YEAR WITH FINAL INVOICE) 

I. PROJECT INFORMATION

Organization Name 

Project/Event Name 

Contact Name & Phone Number 

II. PROJECT COMPLETION

Were you able to complete the project/event as stated in your original application? 

Yes No 

 If no, state any problems you encountered. 

III. PROJECT SUCCESS

Please share any additional comments regarding the project/event (e.g., lessons learned, successes, 

problems encountered, etc.).  
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IV. PROJECT ATTENDANCE

Record numbers in the table below as required by the Tourism Expenditure Review Committee. Numbers 

are to reflect attendance and funds received for projects/events for current and previous years. 

Total Budget of Project/Event Current Year 

FY 2025/26 

Previous Year 

FY 2024/25 

Amount funded by Lexington County Accommodations Tax Funds 

Amount funded by Accommodations Tax Funds from all sources 

Total attendance 

Total tourists* 

*Tourists are generally defined as those who travel 50 miles or more to attend.

V. METHODS

Please describe the methods used to capture the attendance data listed above (i.e. license plates, surveys, etc.). 

VI. PROJECT BUDGET

Attach a report indicating what project/event expenses were paid using the Lexington County 

Accommodations Tax Funds for the fiscal year.  

VII. ORGANIZATION SIGNATURE

Provide signature of official with the organization verifying accuracy of above statements. 

________________________________ ________________________________ 

Print Name Title 

________________________________ ________________________________ 

Signature Date 
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HL Budget 24   
Radio     
Iheart Media Nov./Dec. Radio, web, social promotions 6,800.00 
Cumulus Media Nov./Dec. Radio, web, social promotions 2,000.00 
Television     

WLTX  
5 weeks commercials, streaming, social, 
web 7,150.00 

WACH FOX 
5 weeks commercials, streaming, social, 
web 3,000.00 

WIS** 5 weeks commercials, social, web 7,840.00 
Newspaper     
Free Times Holiday Guide/Weekly ads Nov./Dec. 1,300.00 
Print     
Holiday Lights Rack Card** SC Welcome Centers (Temp Alcohol Tax) 264.60 
Billboards     
Augusta/Charlotte Nov./Dec.** (Temp Alcohol Tax) 2,400.00 
Lexington   740.00 
Total   31,494.60 

   
** paid with Temporary Alcoholic Beverage License Fee   
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ADVERTISER MEDIA DETAILS FLIGHT DATES DUE DATES SPECS UNIT COST QUANTITY TOTAL

Ad Agency Information if Applicable Digital Billboards Charlotte Tyvola Rd. 11/1/24 - 12/31/24 828 w X 576 h pixels $600 2 $1,200

Advertiser's Agency Augusta 11/1/24 - 12/31/24 1408 w X 384 h pixels $600 2 $1,200

Agency Contact: 

Agency E-mail:

Advertising Notices

Total $2,400

Partner: Holiday Lights on the River - ICRC

Partner Contact: Lori Shaffer

Parnter E-mail: lshaffer@icrc.net

Once ads are placed, reimbursements 
cannot be made. Deadlines indicated in 
this document are the responsibility of 
the partner. If deadlines are missed, 
Experience Columbia SC cannot provide a 
replacement co-op opportunity. 

Please e-mail McClelland Schilling with 
Experience Columbia SC at 
mschilling@experiencecolumbiasc.com 
for ad submissions or any questions.

I understand this is a binding space insertion order and I agree to the payment policy. Insertions cancelled after applicable
space closing date will be billed in full. 

Partner Signature:                                                                                                   Date:
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---------------------------------------------------------------------------------------------------------------------------------------------

Order
Number: 1213907

Order Status: Artwork Received

---------------------------------------------------------------------------------------------------------------------------------------------
Billing Address: Shipping Address:
Lori Shaffer Lori Shaffer
Irmo Chapin Recreation Commission Irmo Chapin Recreation Commissio
5605 BUSH RIVER RD 5605 Bush River Road
COLUMBIA, SC , US, 29212 Columbia, SC , US, 29212
8037721228 803-213-2008

---------------------------------------------------------------------------------------------------------------------------------------------

Description: Holiday Lights Rack Card 24 $219.99
Size: 4 x 9" Flat
Quantity: 2,500
Paper: Standard 14 pt.
Colors: 2 Sided
Coating: UV - High Gloss
Cut: Standard
Tag: Tag my order
Artwork: Upload Print Files
Printing Turnaround: 5 Business Days
Shipping: Ground $44.61
Tracking:

---------------------------------------------------------------------------------------------------------------------------------------------

Invoice Receipt

Do Not Pay

Subtotal: $264.60
Tax: $0.00
Total: $264.60

Amount Due: $0.00

---------------------------------------------------------------------------------------------------------------------------------------------
Payment Method: Order Date: October 28, 2024
Master Card
XXXX-XXXX-XXXX-2111
exp. 03/2027

2300 NW 7 Ave. Miami, FL 33127

10/28/24, 10:53 AM Order Complete | ClubFlyers.com | Spend Less. Print More. | Miami, Florida Printing | High Quality, Low prices

https://www.clubflyers.com/ordercompleted/53dbe85787be4c7ca155cc745f3c1c5f/ 1/2
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10/28/24, 10:53 AM Order Complete | ClubFlyers.com | Spend Less. Print More. | Miami, Florida Printing | High Quality, Low prices

https://www.clubflyers.com/ordercompleted/53dbe85787be4c7ca155cc745f3c1c5f/ 2/2
700



10/08/24 15:25:06 1 1Page ofPrint Date

Name:

Product Desc: 

Estimate: RFPID:  211873

Saluda Shoals 2024

Flight Dates: 

Order / Rev: 

Original Date / Rev: 

2976919

11/25/24 - 12/21/24

09/26/24 / 09/26/24

Irmo Chapin Recreation Commission

Irmo Chapin Recreation Commission

Primary AE: Paige Whitaker

Billing Cycle: 

Billing Calendar: 

Billing Type: 

Agency Commission: 

EOM/EOC

Calendar

0%

Cash

Demographic:

Revenue Code 1: 

Product Codes: 

W25-54

TR-Convention & Visitor Bureaus

DIR

Lori Shaffer

wltx.com

Name:

Buying Contact: 

Billing Contact: 

5605 Bush River Road

Columbia, SC  29212

Alt Order #: 

Sales Office: WLTX

Sales Region: LOC

Advertiser External ID: 92259

Agency External ID: 92259

Order Type: Attribution - WOT & MM Logs

New Business End:

ORDER

Month # Spots Gross Amount
Totals

Net Amount Imp.
November 2024 0 $776.12 $776.12 23.15
December 2024 0 $2,723.88 $2,723.88 81.016

$3,500.000Totals $3,500.00 104.166

Start Date End Date # Spots Gross Amount Net Amount
Bill Plan

11/01/24 11/30/24 8 $776.12 $776.12
12/01/24 12/21/24 23 $2,723.88 $2,723.88

Account Executive Order %Start Date / End DateSales Office
Account Executives

Sales Region

Paige Whitaker 100%Start Of Order - End Of Order

Orders

Advertiser

Agency

Dig-OTTUnit Code: (Dig) OTTRevenue Code 2: 

(Dig) Digital CoreRevenue Code 3: 

Ln Start End Inventory Code Rate Amount
Imp.wltx.com
Booked Rate Type

Premion OTT
B3334:SC_NDS-Premion OTT

1 11/25/24 11/30/24 $555.00 $555.00N 13,890 Flat Fee

Premion OTT
B3334:SC_NDS-Premion OTT

2 12/01/24 12/21/24 $1,945.00 $1,945.00N 48,610 Flat Fee

AMP-OTT Retargeting
B3334: SC_NDS-AudienceMarketplace-OTT Retargeting

3 11/25/24 11/30/24 $110.00 $110.00N 4,630 Flat Fee

AMP-OTT Retargeting
B3334: SC_NDS-AudienceMarketplace-OTT Retargeting

4 12/01/24 12/21/24 $390.00 $390.00N 16,203 Flat Fee

CrossPlatform
B3334:CrossPlat_ROS_PreRoll_920x508_Imp

5 11/25/24 11/30/24 $24.00 $111.12N 4,630 CPM

CrossPlatform
B3334:CrossPlat_ROS_PreRoll_920x508_Imp

6 12/01/24 12/21/24 $24.00 $388.88N 16,203 CPM

Totals $3,500.00
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Name:

Product Desc: 

Estimate:

Saluda Shoals TV 2024

Flight Dates: 

Order / Rev: 

Original Date / Rev: 

2974403

11/18/24 - 12/28/24

09/24/24 / 09/24/24

Irmo Chapin Recreation Commission

Irmo Chapin Recreation Commission

Primary AE: Paige Whitaker

Billing Cycle: 

Billing Calendar: 

Billing Type: 

Agency Commission: 

EOM/EOC

Broadcast

0%

Cash

Demographic:

Revenue Code 1: 

Product Codes: 

A25-54

TR-Convention & Visitor Bureaus

DIR

Lori Shaffer

WLTX

Name:

Buying Contact: 

Billing Contact: 

5605 Bush River Road

Columbia, SC  29212

Priority: P04

Order Separation: 00:15:00

Alt Order #: 

Sales Office: WLTX

Sales Region: LOC

Advertiser External ID: 92259

Agency External ID: 92259

Order Type: *Must Change Default*

New Business End:

ORDER

Month # Spots Gross Amount
Totals

Net Amount Rating
November 2024 22 $730.00 $730.00 0.00
December 2024 85 $2,920.00 $2,920.00 0.00

$3,650.00107Totals $3,650.00 0.00

Start Date End Date # Spots Gross Amount Net Amount
Bill Plan

10/28/24 11/24/24 22 $730.00 $730.00
11/25/24 12/28/24 85 $2,920.00 $2,920.00

Account Executive Order %Start Date / End DateSales Office
Account Executives

Sales Region

Paige Whitaker 100%Start Of Order - End Of Order

Orders

Advertiser

Agency

GeneralUnit Code: (Gen) GeneralRevenue Code 2: 

(Gen) General CoreRevenue Code 3: 

Ln Start End Inventory Code Start/End Time Days Spots Rate TypeLen Spots AmountPriBreakCh Rtg
Local News @ 5p M-F
Local News @ 5p M-F

1 11/18/24 12/22/24 5-530p MTWTF-- :15 1 $60.00 NM 5 $260.00P05CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 1 $60.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 1 $50.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 1 $50.00Week: 0.00
12/09/24 12/15/24 MTWTF-- 1 $50.00Week: 0.00
12/16/24 12/22/24 MTWTF-- 1 $50.00Week: 0.00

Local News @ 530p M-F
Local News @ 530p M-F

2 11/18/24 12/22/24 530-6p MTWTF-- :15/:15 1 $130.00 BK 5 $650.00P05CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 1 $130.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 1 $130.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 1 $130.00Week: 0.00
12/09/24 12/15/24 MTWTF-- 1 $130.00Week: 0.00
12/16/24 12/22/24 MTWTF-- 1 $130.00Week: 0.00

Local News @ 5-6a M-F
Local News @ 5a M-F

3 11/18/24 12/15/24 5-6a MTWTF-- :15/:15 1 $50.00 BK 4 $200.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 1 $50.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 1 $50.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 1 $50.00Week: 0.00
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Advertiser:

Product Desc: 

Estimate:

Saluda Shoals TV 2024

Flight Dates: 

Order / Rev: 2974403

11/18/24 - 12/28/24

Irmo Chapin Recreation Commission

Alt Order #: WLTX

Ln Start End Inventory Code Start/End Time Days Spots Rate TypeLen Spots AmountPriBreakCh Rtg
Start Date End Date Weekdays Spots/Week Rate Rating
12/09/24 12/15/24 MTWTF-- 1 $50.00Week: 0.00

Local News @ 5-6a M-F
Local News @ 5a M-F

4 12/16/24 12/22/24 5-6a MTWTF-- :15 1 $35.00 NM 1 $35.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
12/16/24 12/22/24 MTWTF-- 1 $35.00Week: 0.00

Local News @ 6-7a M-F
Local News @ 6a M-F

5 11/18/24 12/22/24 6-7a MTWTF-- :15 1 $80.00 NM 7 $560.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 2 $80.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 2 $80.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 1 $80.00Week: 0.00
12/09/24 12/15/24 MTWTF-- 1 $80.00Week: 0.00
12/16/24 12/22/24 MTWTF-- 1 $80.00Week: 0.00

Local News @ 6-7a M-F
Local News @ 6a M-F

6 11/18/24 12/22/24 6-7a MTWTF-- :15/:15 1 $120.00 BK 5 $600.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 1 $120.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 1 $120.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 1 $120.00Week: 0.00
12/09/24 12/15/24 MTWTF-- 1 $120.00Week: 0.00
12/16/24 12/22/24 MTWTF-- 1 $120.00Week: 0.00

Access Daily 3-4p
Access Daily

7 11/18/24 12/22/24 3-4p MTWTF-- :15 2 $30.00 NM 10 $300.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 2 $30.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 2 $30.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 2 $30.00Week: 0.00
12/09/24 12/15/24 MTWTF-- 2 $30.00Week: 0.00
12/16/24 12/22/24 MTWTF-- 2 $30.00Week: 0.00

Jennifer Hudson 4-5p
Jennifer Hudson

8 11/18/24 12/08/24 4-5p MTWTF-- :15/:15 1 $60.00 BK 3 $180.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 1 $60.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 1 $60.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 1 $60.00Week: 0.00

After Midnight
After Midnight

9 11/18/24 12/22/24 After Midnight MTWTF-- :15 2 $15.00 NM 14 $210.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTF-- 4 $15.00Week: 0.00
11/25/24 12/01/24 MTWTF-- 2 $15.00Week: 0.00
12/02/24 12/08/24 MTWTF-- 4 $15.00Week: 0.00
12/09/24 12/15/24 MTWTF-- 2 $15.00Week: 0.00
12/16/24 12/22/24 MTWTF-- 2 $15.00Week: 0.00

Fri Prime A
Frosty

10 11/25/24 12/01/24 8-9p ----F-- :15 1 $190.00 NM 1 $190.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/25/24 12/01/24 ----F-- 1 $190.00Week: 0.00

CBS Saturday Morning
CBS This Morning Sat

11 11/25/24 12/22/24 9-11a -----S- :15/:15 1 $60.00 BK 3 $180.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/25/24 12/01/24 -----S- 1 $60.00Week: 0.00
12/02/24 12/08/24 -----S- 1 $60.00Week: 0.00
12/09/24 12/15/24 ------- 0 $0.00Week: 0.00
12/16/24 12/22/24 -----S- 1 $60.00Week: 0.00

Local News @ 11a Sa
Local News @ 11a Sa

12 11/18/24 12/15/24 11a-12p -----S- :15 1 $30.00 NM 3 $85.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 -----S- 1 $30.00Week: 0.00
11/25/24 12/01/24 -----S- 1 $25.00Week: 0.00
12/02/24 12/08/24 ------- 0 $0.00Week: 0.00
12/09/24 12/15/24 -----S- 1 $30.00Week: 0.00703
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Advertiser:

Product Desc: 

Estimate:

Saluda Shoals TV 2024

Flight Dates: 

Order / Rev: 2974403

11/18/24 - 12/28/24

Irmo Chapin Recreation Commission

Alt Order #: WLTX

Ln Start End Inventory Code Start/End Time Days Spots Rate TypeLen Spots AmountPriBreakCh Rtg
Sat Prime A
Reindeer in Here

13 12/02/24 12/08/24 8-9p -----S- :15 1 $200.00 NM 1 $200.00P04CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
12/02/24 12/08/24 -----S- 1 $200.00Week: 0.00

ROS 4a-4x M-Su
Trade BONUS

14 11/18/24 12/28/24 4a-4x M-Su MTWTFSS :30 8 $0.00 NM 45 $0.00P01CMN WLTX 0.00

Start Date End Date Weekdays Spots/Week Rate Rating
11/18/24 11/24/24 MTWTFSS 8 $0.00Week: 0.00
11/25/24 12/01/24 MTWTFSS 8 $0.00Week: 0.00
12/02/24 12/08/24 MTWTFSS 8 $0.00Week: 0.00
12/09/24 12/15/24 MTWTFSS 8 $0.00Week: 0.00
12/16/24 12/22/24 MTWTFSS 8 $0.00Week: 0.00
12/23/24 12/29/24 MTWTFS- 5 $0.00Week: 0.00

Totals 107 $3,650.00
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Advertiser
Product
Estimate #

2024 Christmas Music Sponsorship

Flight Dates

Order # 1184762

11/21/24 - 11/21/24
Irmo Chapin Recreation Commission

Irmo Chapin Recreation Commission

Property

Sales Region
Sales Office
Account Executive

Local-Columbia SC
Local

Josh Yelman

Billing Calendar
Billing Type

Calendar
Cash

5605 Bush River Rd
Columbia, SC  29212

Billing Address:

WTCB-FM
1301 Gervais Street, Suite 1950
Columbia, SC  29201
Main:   (803) 796-7600
Billing:

WTCB-FM
Invoice #
Invoice Date
Invoice Month November 2024

11/24/24
AA4035530

Invoice Period 11/01/24 - 11/21/24

Cumulus Media- Columbia
3663 Momentum Place
Chicago, IL  60689-5336
Billing Inquiries: cmls.ar@cumulus.com

Send Payment To:

WTCB-FM

INVOICE

Alt Order #

1of

Special Handling

Attention: Lori Shaffer Agency Code
Advertiser Code

Product 1

Agency Ref
Advertiser Ref

AHEALJAD3GWO Payments Quick Pay Link: payments.wocentral.com/find Quick Pay Code:

Deal #

Product 2

Line Start Date End Date Description Start/End Time MTWTFSS Week Rate TypeLength
Spots/

1 11/21/24 11/21/24 NTR General Sponsorshi
ps

300X:15 second messages

NTR General Spons ---T--- :00 1 $2,000.00 NS

Start Date End Date MTWTFSS Spots/Week RateWeeks:
11/18/24 11/24/24 ---T--- 1 $2,000.00

Length RateAir Date Air TimeDay Ad-IDSpots: # Ch Description Start/End Time Type
NTR General Sponsorships NTR General Spons :00 $2,000.00 NS11/21/24Th1 WTCB

Total Spots 1

DUE NET 30: 2.0% Service Fee on Credit Cards Net Total $2,000.00

$2,000.00Invoice Balance as of 11/25/24 6:15:13 PM ET

Effective May 15, 2023, except where prohibited by law, we will impose a 2.0% administrative fee on all credit card payments.

powered by WideOrbit705
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	Lexington County community: The benefit of everything we do at the Greater Chapin Chamber of Commerce and Visitor's Center is to invite and welcome people to our community, the capital of Lake Murray!  Our Community and Visitor's Guide is important to have to show potential visitors and tourists what our area has to offer before they visit.  These guides will be available at all SC Welcome Centers, at the Chamber, at Chapin Town Hall, and several key businesses in our community.  

The benefits of having the largest Labor Day parade in the Midlands is that it will attract a lot of new visitors to our community.  When they visit, they spend money at our local restaurants and retailers so it's important that we widely promote this event.  It's vital to the success of our community.  

In order to bring people to our area, we have to be intentional in our advertising efforts.  Those efforts will include using billboards, printed material and boosted social media posts.  We advertise in all those areas to reach the most amount of people.  

The benefit of upgrading our Visitor's Center is to make it feel more inviting for our visitors.  The benefit of having a technology upgrade will be that we can constantly promote what is happening in our community by highlighting various events and businesses.
	c  Total attendance to the projectevent versus the number of total tourists in attendance: up to 100,00 Tourists/Visitors
	d Economic impact generated by tourism toward the projectevent: Upwards of $1,000,000
	specifically how the Accommodations Tax Funds were used to accomplish this: If we are able to complete all these outlined projects with Accommodations Tax Funds we will be able to give visitors, tourists, and residents all the information they need to fully enjoy all our community has to offer.  The Capital of Lake Murray h as a lot to offer and we want to share that with everyone.  We want to bring awareness to our little corner of Lexington County.  The Accommodations Tax Funds will greatly help us reach people and bring them down into our neck of the woods. 
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	a Years: 2018-2024
	b Amounts: $10,000 +
	c Sources: Lexington Co.
	d Purposes: Advertising, Visitors Center upkeep, Taste of Chapin, Labor Day, Director
	If you answered no please explain: 
	Print Name: Paul Sadler
	Title: President & CEO
	Date: 12/20/2024
	Check Box5: Yes
	Check Box6: Off
	Check Box7: Yes
	Check Box8: Off
	2 Type of Organization select one County Government Municipal NonProfit Organization Community Service Club Church etc Other: 
	Name  Title: Mike Ward, Commission Chair
	Festival Category select one: 
	Other  Pursuant to State Statute Section 6162010: 
	Actual Dates of Festival: September 26, 2025 -- September 27, 2025
	a Estimated Total Cost of Festival: 
	fill_10: 140,000
	b Amount of Funds Requested for the Festival: 
	fill_12: 10,000
	a General description of the festival and brief history of the organization: The Lexington Medical Center Irmo Okra Strut is an iconic annual event deeply rooted in the vibrant community of Irmo, South Carolina. Since 1973, this unique festival has brought residents and visitors together to celebrate the local culture, heritage, and the beloved okra plant. We are excited to submit this application to request funding for the Irmo Okra Strut, an event that not only entertains but also serves as a vital fundraiser for our community.
	community: The primary objectives of the Irmo Okra Strut are as follows:Preserving Local Heritage: The festival aims to preserve and showcase the rich cultural heritage of Irmo and the broader Southern region. It celebrates the traditions, music, and cuisine that make this community unique.Community Engagement: The Irmo Okra Strut fosters community engagement by providing an inclusive platform for residents of all ages to come together, socialize, and build connections.Supporting Local Organizations: Proceeds from the festival go toward supporting local organizations and charities, contributing to the betterment of our community.Economic Boost: The festival provides a significant economic boost to our community, benefiting local businesses, artisans, and vendors who participate in the event.
	c  Total attendance to the festival versus the number of total tourists in attendance: 30,000 estimated in attendance, 25,000 of those being tourists.
	d Economic impact generated by tourism toward the festival: To our best estimates, the festival guests will spend up to $5.00 at local businesses for every $1.00 they spend at the Okra Strut. Currently, the Okra Strut estimates to generate at least $25,000.00 from tourists. When they’re not at the event, guests will be using businesses such as hotels, gas stations, restaurants, and even retail stores like Kroger and Dollar General.
	how: The Irmo Okra Strut isn't just a local event; it's a regional draw that attracts tourists from near and far to our charming town. Tourists are enticed by the unique and vibrant celebration of Southern culture and cuisine that the festival offers. Many visitors plan their trips to Irmo specifically to coincide with the Okra Strut, contributing to increased tourism revenue for the town. As they explore the festival, tourists also discover the warmth and hospitality of our community, making them more likely to return in the future. By supporting the Lexington Medical Center Irmo Okra Strut, you are not only investing in a beloved community tradition but also bolstering the local economy through increased tourism, benefiting local businesses, restaurants, and accommodations. This will play a vital role in promoting Irmo as a must-visit destination and sustaining the economic growth that accompanies it.
	ProjectEvent Name: Okra Strut
	Contact Name  Phone Number: Mike Ward, 803-201-1930
	No: X
	If no state any problems you encountered: The 2024 Lexington Medical Center Irmo Okra Strut was scheduled for the weekend when Hurricane Helene hit South Carolina - September 27 & 28.  As late as Thursday, Sept. 26 the Town was considering starting late on the 27th or maybe having to cancel Friday altogether.  Late Thursday afternoon the call was made to cancel the event altogether, which proved to be the right decision.  
	problems encountered etc: This is the first Okra Strut canceled due to inclement weather (the Strut was canceled in 2020 due to Covid, but that wasn't a last minute decision.  Canceling the Strut due to Hurricane Helene taught us a lot about resiliency; communicating with vendors, entertainment, and the public; and the importance of having plans in place for such an event.  The Town refunded all monies received from vendors, parade participants, etc. and we are looking forward to coming back strong in 2025.
	Total Budget of ProjectEvent: 
	Current Year FY 202526Amount funded by Lexington County Accommodations Tax Funds: 2,500
	Previous Year FY 202425Amount funded by Lexington County Accommodations Tax Funds: 2,500
	Current Year FY 202526Amount funded by Accommodations Tax Funds from all sources: 22,500
	Previous Year FY 202425Amount funded by Accommodations Tax Funds from all sources: 22,500
	Current Year FY 202526Total attendance: 0
	Previous Year FY 202425Total attendance: 28,000
	Current Year FY 202526Total tourists: 0
	Previous Year FY 202425Total tourists: 23,000
	Please describe the methods used to capture the attendance data listed above ie license plates surveys etc: We use a method of counting people with physical counters.We also collect zip codes and the number of people from each zip code.


